


Booking inquiries after first two months



 

A hotel with an attached water park with whirlpool 
tubs, two waterslides, a wading pool, sauna, and a 
fitness room – but no Facebook page.

 

• Build their presence on Facebook from the ground up
• Grow an audience of future customers to engage with
• And ultimately, drive room bookings and waterpark ticket sales 



Build a custom Facebook page for the brand
Run regular social posts following best practices
Set up and run Meta ads to ensure content reaches the target audience
Empower their team to interact with customers directly from the page

Booking calls

Direct messages





Lowercase Beer 

Blakes Tavern

Little India of Denver

Matshuisa Denver

https://www.instagram.com/lowercasebeer/
https://www.instagram.com/blakesttavern/
https://www.instagram.com/littleindiaofdenver/?hl=en
https://www.instagram.com/matsuhisadenver/


Increase in Instagram audience of qualified leads



 

A consultant for businesses in the aesthetic 
industry was having trouble with Facebook ads 
being incorrectly flagged as COVID 
misinformation

 

• Expand her reach beyond her local area
• Grow her email subscribers to nurture leads
• Overcome Facebooks poor ad flagging policy



Shift from Facebook to Instagram 
Focus on an organic strategy to increase followers
Drive followers to subscribe to the email list where the ROI is best

Out-of-State Inquiries





https://www.instagram.com/newmedconcepts/


This international educational program 

came to us with the goal of entering the US 

market for the first time. They wanted to 

ensure their social content was speaking to 

North American moms specifically, and they 

felt their current posts were falling short.

The many mothers on the WR Digital 

marketing team put their heads together to 

create a new social strategy. Through 

market research, we identified 3 groups of 

moms who would most likely be attracted to 

the program. Then we built out a content 

strategy targeting those mothers 

specifically.

The company saw a drastic 
improvement in engagement within 

the first 30 days of the strategy 
shift.





https://www.instagram.com/lingoaceus/?hl=en


https://www.instagram.com/tumaloartcompany/
https://www.instagram.com/victoria_towery/
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